Report on Third Mission Activities of the Department of Economics and Management for the period 2021-
2023

The Third Mission includes activities related to scientific, technological, and cultural transfer, directly interacting
with society and the business world to promote economic and social growth. Its activities focus on the economic
valorization of knowledge and the production of public goods that can improve social well-being. The primary goal
is to apply the results of teaching and research, promoting exchange and development between universities and
stakeholders to build a knowledge-based society.

For the period 2021-2023, the Third Mission activities of the Department of Economics and Management mainly
focus on two areas: research valorization and the production of public goods and services.

Regarding research valorization, during the period 2021-202, the Department did not register any new patents but
continued to closely monitor the potential for intellectual property rights valorization, maintaining a constant interest
in identifying opportunities in this area. Although no new spin-off companies were created, the Department
remained actively involved in promoting academic entrepreneurship by organizing activities that support the
development of innovative ideas, which could eventually translate into entrepreneurial initiatives. Simultaneously,
the Department engaged in various consulting and contract research activities, strengthening collaborations with
businesses and public entities. A notable example includes contracts related to non-financial reporting,
demonstrating a commitment to addressing topics of growing strategic importance for the entrepreneurial and
institutional landscape in which the Department operates.

In terms of producing public goods and services, during the period 2021-2023, the Department actively
contributed to managing and enhancing the cultural heritage of the University by organizing activities aimed at
raising community awareness on topics of significant public interest, such as violence against women. On the public
engagement front, the Department participated in numerous initiatives aimed at the community, working closely
with banking foundations, other universities, and local entities to address key issues like sustainability and
innovation. Some of the most noteworthy activities include conferences dedicated to the Sustainable Development
Goals (SDGs) and events focused on gender equality. These projects featured roundtable discussions, seminars, and
exhibitions, with the aim of promoting scientific dissemination and stimulating debate on socially and economically
relevant topics.

Additionally, lifelong learning played a significant role during this period. The Department further strengthened its
educational offerings with the launch of several first- and second-level university master's programs, resulting in a
significant increase in enrollment, which attests to the high quality and attractiveness of the courses offered. Among
the most successful programs were those in healthcare management and artificial intelligence, fields experiencing
rapid evolution and high demand in the job market. The Department also played a central role in school-to-work
transition activities, involving dozens of students each year. Furthermore, the Department's commitment to lifelong
learning was reinforced with the development of three MOOC (Massive Open Online Courses) programs,
contributing to making academic education more inclusive and accessible to a global audience, thus promoting
continuous and flexible learning.

The Department also organized numerous events, seminars, and roundtable discussions, engaging a broad and
diverse audience, from high school students to professionals and top-level academics. Notable collaborations
included partnerships with organizations like the Bank of Italy and international foundations.

In conclusion, in line with the Department's Strategic Plan, two strategic objectives have been set for the next three
years. First, the Department aims to increase the offering of first- and second-level master's programs, both in terms
of variety and student numbers. Second, the Department seeks to consolidate public engagement activities through
collaborations with entities and other universities, organizing seminars open to the public to enhance the scientific
dissemination of research outcomes by department members and raise awareness of these findings.



